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Proposal

The macaroni and cheese box is a staple
on grocery stores shelves. Outside of
surface graphics, it has remained largely
unchanged for years. For this project,
you are asked to consider the shape and
form, as well as the surface graphics of
the 6-sided carton. The existing box is
3.5" wide by 7.125" tall by 1.25" deep.
You may decide to maintain the size and
orientation of the box and the shelf, or
you may want to reconsider the form,

as long as the total volume of the box

remains the same.

The package should remain a rectilinear
form and must contain all of the existing
content (weight, preparation instructions,
nutrition facts, etc.), although you are
asked to redesign all of the text and
graphics. You may choose to use the Kraft
brand logo or re-imagine the brand. You
must design a series of three boxes that

work together.
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Mood Board Sketches
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Sketches Sketches
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Final Sketches WhatchaMACallit Color options
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Final Box Layout
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Final Illustrations
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Original Flavor
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Printing Process

Printing Process
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Zeke Lola

haMACallit
¢CHEESE =

 WHITE CHEDDAR FLAVOR

"

Meet Zeke. The original (O0.G.) Meet Lola, she is the nicest monster

whatchamacallit. He is cooler than cool. around. She is always smiling and loves to

Always wearing sunglass, and listens to his pick flowers.

music on his iPod.

karinschulze.com | 330.760.5023 | karin@karinschulze.com
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AleXx

Final

Meet Alex, The smartest monster in the
bunch. He has six eyes and loves to read

books.
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Final

‘hatchaMACa/
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ORIGINAL CHEDDAR FiavoR

Final
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About The
Company

Who We Are

Angel Falls Coffee Co. is a locally owned
coffee shop in Akron, Ohio. They provide
high quality products,a comfortable

environment, and friendly staff. They sell
a variety of items such as tea, coffee, and

pastries.

Our Mission

“We are a locally owned roaster and retailer
of premium coffees and teas. We offer a

variety of tea, pastries, and chocolate.”
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GOOD

BAD

Mark Comparisons

PROFESSIONAL

(%) Huntington

HUNTINGTON

f-untington bark nas a vey cleverlogo
The imagery is a bold creen co orwhich
helps itstand out. It is very abacted but
yetyou car till tell that itis making anH

SANDSTONE INSURANCE
Progressive Authorized Agent Sandstone
Insurance Group is your local Sheffisld
Village insurance agency 17's lago is out-
dated, and qard to mske out. It does not
represent the company. The colo cho ces
do not have any meaninc

RETAIL

STARBUCKS

Sterbucks Corperetion is an American
coffea company and coffeehcuse chain
Starbucks is very recognizacle. Itis a very
Lnique drawing of 2 mermaid with flow-
ing hai~ The green coloris very unique,
and represents g-owth,

ANGEL FALLS

COFTLE COMPANY

ANGEL FALLS COFFEE CO.
Angel Falls Coffee Company is a coffee
shop in Akron Ohio. The logo is oudated
the text is no- spaced out evenlyin com-
pany. and the image does not resamble
a coffee bean enough. The coler choices
are very harsh, and not welcoming.

SERVICE

UBER

Uber is a transportat on company. It's

logo desgn is very modern. Uberis moving
towercs the “uzure and is convey ng that
through heir unigue logo design

ULTIMATE POWERWASH
Ultimae powerwash is a company that
powerwashes nouses, decks, and much
more. The logo is a very dull color. There
is 100 much going on i1 the logo. “ext
and image are outdated. Logo needs to
be simplifisc.

NON-PROFIT

RONALD MCDONALD

Ronald VicDonald Fouse Chadtesisan
Armerizan indesendent nonprof t organi-
zation whose steted mission is to create,
find, and support programs thet directly
improve the health and well-being of chil-
dren. Its design represents exactly what
the o-ganization does. It lures in both
children and adults. Very humole logo.

" Center for

¢ Family Studies

CENTER FOR FAMILY STUDIES

The Center for Family S-udies ofers
trainings, interd sciplinay certificate pro-
grams, end seminars, as we | as ergaging
in collaborative research projects. Image
is corrusing, it does nct represent what
they are t7ying to achieve through this
organization

MANUFACTURING

MAZDA

Mazda Motor Corporation, cormonly
referred to es simply Vazda, isa Japanese
multinationsl auzomaker based in Fuchd,
Aki District, Hiroshima Prefecture, Japan
It's logo design plays with figure ground
You can see a wingshaped v insids which
stands for growth and improverrent. You
canalso see ar M “or Mazda. It is 2 very
irovative design

MYERS
INDUSTRIES,
INC.

MYERS INDUSTRIES INC.

Myers Industries INYSE MYE] is aninte~
nat onal manufacturer of po ymer-oased
matedzl handling products and a whole-
sale distributor of tire repairand retread
products. The logo does not re ate to the
corpany.The image could represent eny
company with M and |. Itis not unique ©
them o~ stand out i1 any way,

Sandstone Insurance

ALL CAPS
SANDSTONE INSURANCE
SANDSTONE INSURANCE
SANDSTONE INSURANCE
SANDSTONE INSURANCE

SANDSTONE INSURANCE

COLOR OPTIONS

LOWERCASE

Sandstone Insurance
Sandstone Insurance
Sandstone Insurance
Sandstone Insurance

Sandstoe Insurance

karinschulze.com | 330.760.5023 | karin@karinschulze.com
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Sandstone Insurance Sandstone Insurance

1. Pictogram or lcon 2. Abstract Symbol

STUDENT NAME

Karin Schulze

COMPANY NAME
Sandstone Insurance

TYPE OF BUSINESS
Professional

KEY WORDS
Ultimate, Power

MISSION SATEMENT

That's where we come in. We Won't waste your time, just
give us a little info and your permission. We'll shop your
insurance with 15 of the Top Rated Companies out there.
We'll sort through all the questions and send you solid

ESS AN N = ,b“:\

Home and Auto Insurance offers right to your email.

If there's a better deal for you, we'll explain it, and walk
you through the sign-up process If there isn't a better

@
@
f:
[V

deal offered, we'll Thank you for the opportunity, and

=)

advise you on what your options are with your current

carrier.

HOW HAVE YOU DIFFERENTIATED THEM
FORM THEIR COMPETITION?

| have differentiated them from their competition by
creating a logo that represents what a sandstone is.

By incorporating layers and textures into each logo
design.

3. Monogram 3. Logotype or Wordmark 5. Combination

-

Sze STOMNK
Insurance

dston®
S@]V@S&W@ﬂ@@
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Sandstone Digital Comps Sandstone Digital Comps
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Sandstone Final Digital Comps Sandstone Stationary

Sandstaone Insurance
5328 Detroit Rd
Sheffield, OH 44035

RON SEROPLE
21CLOVER HILL DR.
STAFFORD OH, 43786
SANDSTONE |
b - 4

SAN DSTU N E o
BLACK AND WHITE SANDSTONE INSURANCE
5328 DETROIT RD
SHEFFIELD, OH 44035
Dear Mr. Parsons,
Are new letterhead indicates, we haue recently changed brand of sandstone insurance
to a new modern design
There has been no change in management and Wwe will be providing the same service and / \\
realability of what we have built our repuation
[ rre—
| 5326 Dotroit Ad
Thank you for being one of our valued customers. We appreciate you continue to trust % Sheffield, OH 44035 i/
. v
US &S your insurance agent. b -
VOURS SINCERELY,
S n N D s T U N E o I o
s . an Ds DNE
TWO COLOR
M75,Y68,K82 .
¢, . DON EDWARDS
MANABER
. 240.305 7781
5328 DETRPOIT AD.
INFD@SANDSTONE COM
save-with-sandstone.com  440. 306.7761 5328 Detroit Rd, Sheffield, OH 44035 save-with-sandstone.com
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Ultimate Powerwash

ALL CAPS

ULTIMATE POWERWASH
ULTIMATE POWERWASH
ULTIMATE POWERWASH
ULTIMATE POWERWASH

ULTIMATE POWERWASH

COLOR OPTIONS

LOWERCASE

ULTIMATE POWERWASH
ULTIMATE POWERWASH
ULTIMATE POWERWASH

ULTIMATE POWERWASH

ULTIMATE POWERWASH

Ultimate Powerwash

Power

ash

LlKtinnenite
Poowervvasi
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Ultimate Powerwash Ultimate Powerwash Digital Comps

1. Pictogram or Icon 2. Abstract Symbol

STUDENT NAME
Karin Schulze

COMPANY NAME
Ultimate Powerwash

TYPE OF BUSINESS

Service

KEY WORDS

Ultimate, Power

MISSION SATEMENT

Perfect Power Wash is the most trusted and reputable
power washing company in your area. In our 19 years,
we've beautified 94,363 Northeast Ohio homes and
businesses just like yours. Our team has set the standard
for quality, value, and customer satisfaction.

Ultimate
Powerwash

HOW HAVE YOU DIFFERENTIATED THEM
FORM THEIR COMPETITION?

| have differentiated them from their competition by
creating a unique logo design that | have not seen a

powerwash company have before. | used the flow of
water as my main inspiration for each logo design.

3. Monogram 3. Logotype or Wordmark 5. Combination

M @ Fowarwash

Ultimeate
Powerwash
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Ultimate Powerwash Digital Comps

iIlltimate

owerwas

Illfamatan

owerwdsli

iIll#famata

VWEIhwdo

iIllfamatan

owerwdsli

iIHltimata

owerwdasli

iIIlfimate _

ODWeErnwdsli

Ultimate Powerwash Final Digital Comps

FULL COLOR

karinsc

hu

|ze.com | 330.760.5023 | karin@karinsc
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Ultimate Powerwash Stationary Angel Falls Coffee Co.

ALL CAPS LOWERCASE

ANGEL FALLS COFFEE CO. ANGEL FALLS COFEE CO.
ANGEL FALLS COFFEE CO. ANGLE FALLS COFFEE CO.
ANGEL FALLS COFFEE CO. ANGEL FALLS COFFEE CO.
ANGEL FALLS COFFEE CO. ANGEL FALLS COFFEE CO.
ANGEL FALLS COFFEE CO. ANGEL FALLS COFFEE CO.

COLOR OPTIONS

karinschulze.com | 330.760.5023 | karin@karinschulze.com



Angel Falls Coffee Co.

Angel Ballls

Coffee co-.

\

Angel Falls

Coffee co.

Angel Falls

STUDENT NAME
Karin Schulze

COMPANY NAME
Angel Falls Coffee Co.

TYPE OF BUSINESS
Retail

KEY WORDS
Angel, Falls

MISSION SATEMENT

We are a locally owned roaster and retailer of premium
coffees and teas. Very reasonable prices, and friendly
staff. We offer a full lunch menu (excluding Sundays),
pastries, and chocolate.

HOW HAVE YOU DIFFERENTIATED THEM
FORM THEIR COMPETITION?

I have differentiated them from their competition by
creating a logo that is specific to their name. Angel Falls
is a unique name for a coffee company so they needed

a unique logo to match it.

3. Monogram

Coffee Co.

1. Pictogram or lcon

3. Logotype or Wordmark

ANGEL

FALLS

Cofffee co.

2. Abstract Symbol

5. Combination

ol

Angel Falls

Coffee co.

karinschulze.com | 330.760.5023 | karin@karinschulze.com

39



Angel Falls Digital Comps

(S

ANGEL Fas.LLS

ANGIEL

FALLS

Coffffee co.

Angel Falls Coffee Co.

0
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Angel Falls Digital Comps Final Digital Comps Angel Falls Coffee Co.

é

ANGEL FALLS
COFFEE COo

'\

ANGEL FALLS
COFFEE CO.

é

L AN
ANGEL FALLS - .

e ANGEL FALLS

COFFEE co. COFFEE CO. ‘m

‘ ‘ ANGEL FALLS

- COFFEE CO.

ANGEL FALLS L
COFFEE CO.
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Angel Falls Digital Comps Final Top Three Logo Redesigns

1\ e
&\ s
ANGEL FALLS

COFFEE €O,

GEORGE NUMAN
21 CLOVER HILL DR.
STAFFORD OH, 43786

ANGEL FALLS COFFEE CO. SANDSTONE INSURANCE ULTIMATE POWERWASH

¢

=
ANGEL FALLS

COFFEE CO.

angelfallscoffes.com |Info@AngsI Falls.com | 350.376.5232'792 'W. Market St, Akron, OH 44303

NOVEMBER 9, 2019

ANGEL FALLS COFFEE CO.
792 W. MARKET ST.

AKRON, OH 44303 e

Dear Mr. Numan, - ~ S,

Are new letterhead indicates, we have recently changed the name of our business to a new modern design.

There has been no change in management and we will be providing the same service and realability of what S g

we have built our repuation. i = SA N D S I U N E

Thank youfor being one of our valued customers. We appreciate your cooperation in this matter.

Yours Sincarly,

Don Edwards

DON EDWARDS
GENERAL MANAGER

)

ANGEL FALLS
COFFEE CO.

angelfallscoffes.com
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Photography

The photographs for Angel Falls do

not have to be in color in all of the
applications. Black and white images

go with the color pallete | chose for the
branding. The photgraphy is used on the
digital applications such as the website,
and email blast.

Full color Illustrations

karinschulze.com | 330.760.5023 | karin@karinschulze.com
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Black and White Illustrations

Cover Letter/Business Cards

GGGGGGGGGGG

]

&=
ANGEL FALLS
COFFEE CO.

I ngelFalls.com | 330.376.5282 | 792 W. Market St, Akron, OH 44303

\\

ANGEL FALLS
COFFEE CO.

karinschulze.com | 330.760.5023 | karin@karinschulze.com
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Invoice/Envelope Web Usage

ANGEL FALLS COFFEE CO.
792 W. MARKET ST.
AKRON, OH 44303
COFFEE CO.
INVOICE
ANGELFALLS COFFE Co.
ALDI 19 NOVEMBER 2019 INVOICE NO. THOM-001192019 6 792 W. MARKET ST.
772 S.MAIN ST. - AKRON, OH 44303 Contact
AKRON, OH 44303 ANGEL FALLS
CoFFEE co.
ary ITEM NO. DESCRIPTION COST
200 | ANGL-10048 ANGEL FALLS ROAST $270.15 GEORGE NUMAN
300 | HOLL-30002 HOLLIDAY ROAST $345.20 21 CLOVER HILL DR.
STAFFORD OH, 43786
400 PMS-10001 PUMPKIN SPICE LATTE $412.55
175 DRK-1001 DARK ROAST $195.25
200 | BLD-10048 BLONDE ROAST s215.20 Content
suBToATAL 1062.45
saLEs TAX )
GRAND ToATAL 117884 ANGEL FALLS
COFFEE CO.
COFFEE CO.
v f THANK YOU! GOFFEE MISSION

karinschulze.com | 330.760.5023 | karin@karinschulze.com



Website Home/lnside Page

COFFEE

Website
Homepage

OUR MISSION

ANGEL FALLS
COFFEE CO.

Website
Homepage

.

|
| W

Website
Inside page

o

ANGEL FALLS

COFFEE CO.

ANGEL FALLS
JBOFFEECH. ©

GOFFEE.

Website
Mobile
Homepage

/ ANGEL FALLS
CCOFFEE CO.

OUR MISSION

Landing page/Email Blast

This email t to catlover@gmail.com from Info@AngelFalls.com
Angsl Falls C 76.5282 / 792 W. Market St, Akron, OH 44303

COFFEE TASTING

Offering coffee tastings at the end of each month. Try some of our premium

coffees and tell us what you think. If you are a lover of coffee this is the
thing for you. Click the link below if you are interested.

$10 PER PERSON

ANGEL FALLS
COFFEE CO.

Email Blast

ANGEL FALLS
'COFFEE CO.

SIGN UP COFFEE TASTING

WHAT IT INCLUDES

Landing Page

karinschulze.com | 330.760.5023 | karin@karinschulze.com
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Magazine Ad

Magazine Ad

[The magazine ad campaign
aims to promote their good
coffee. lllustrations are used as
the imagery.]

Menu

792 W/ MARKET ST.

=AKRON OHI1O-

COFFEE

CAFFE AMERICANO

DARK ROAST

BLONDE ROAST

CAPPUCIONO

ESPRESSO

HOLLIDAY ROASTS

PUMPKIN SPICE

FOOD

BAGEL
MUFFIN
CAKE POP
SCONE

SOUP OF THE DAY

BANANA BREAD

TEA

MATCHA GREEN TEA
BLACK TEA
GREEN TEA

$$2.75 M$2.95 L$3.25
$4$2.75 M$2.95 L$3.25
$4$2.75 M$2.95 L$3.25
$$2.75 M$2.95 L$3.25
$4$2.75 M$2.95 L$3.25
$2.75 M$2.95 L$3.25

$$2.75 Ms2.95 L$3.25

$$2.75 M$2.95 L$3.25
$$1.75 M$2.00 L$2.15
$41.75 M$2.00 L$2.15

Menu
[Front & Back]

karinschulze.com | 330.760.5023 | karin@karinschulze.com
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Carrier/cups/ReWwards Gift

ANGEL FALLS

COFFEE CO.

Coaster

karinschulze.com | 330.760.5023 | karin@karinschulze.com
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Proposal

The Little Prince is a novella by French
aristocrat, writer, and aviator Antoine de
Saint-Exupéry. It was first published in
English and French in the US by Reynal &
Hitchcock in April 1943, and posthumously
in France following the liberation of
France as Saint-Exupéry’s works had been
banned by the Vichy Regime. The story
follows a young prince who visits various
planets in space, including Earth, and
addresses themes of loneliness, friendship,
love, and loss. Despite its style as a
children’s book, The Little Prince makes
poignant observations about life and

human nature.

The Little Prince became Saint-Exupéry’s
most successful work, selling an estimated
140 million copies worldwide, which
makes it one of the best-selling and most

translated books ever published.

This was one of my favorite childhood
books growing up, | just had to redraw
my vision as a little girl when my mother

would read this to me.

karinschulze.com | 330.760.5023 | karin@karinschulze.com




Spot lllustration Sketches

And the liztle prince, utterly abashied, having gone

ielock for a watering can, served the flower.
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Book Cover Sketches
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Book Cover Sketches

Hand Lettering

“I believe it is breakfast time,” she had soon added.
“Would you be so kind as to tend to me?”

And the little prince, utterly abashed, having gone
10 lock for a watering can, served the flower

THE
LITTLE PRINCE

karinschulze.com | 330.760.5023 | karin@karinschulze.com
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Final Spot Illustration

“Ibelieve it is
breakfast time,” she had soon added.
“Would you be so kind as to tend to me?’
And the little prince, utterly abashed, having gone =

1o look for a watering can, served the flower

Written and illustrated by

Antoine De Saint-Exupery

A Harvest Book

Harcourt, inc.

Final Book Cover

karinschulze.com | 330.760.5023 | karin@karinschulze.com
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Proposal

I noticed a lot of people lack culture. So
| created an app that would allow people
to learn about the whole world in the palm
of their hands. You spin the globe to the

location you want to learn about.

| tried to make it a simple design so a
wide age range will be able to use it no
problem. It also provides “My Passport” so
you can keep track of the places you have
been to and write your own reviews that

others can see.

It is important to have knowledge of the

world around you.

karinschulze.com | 330.760.5023 | karin@karinschulze.com




App Ideas

1. SPOILED FOOD

Tells you when to throw away
food.

6. WALL PAINTING

Shows you what color your wall

t.

will be before you paint

2. GLOBE

A globe that people can spin.
You can zoom, roate, and

click on any area of the world
(including oceans). For adults

and children, two different

viawe

7. BUILD RECEPE

Look what is in pantry / fridge
and put into app to build a
recepe with your ingredients

that you already have.

3. MIND OFF FOOD

Helps get your mind off of food

whenever you need.

8. RESIN ART

An app for resin artists. Learn
tricks, be apart of a cummunity,

and timers.

4. CAR POOL

People in your neighborhood /
local area help each other out
with lifts. Free and for people
who need help because they do

not have a car.

9. HOT SAUCE

Take pictue of hot sauce bottle

(like yelp) reviews come up.

5. RECYCLE
Shows you where nearest recycle
bins are, and helps you determine

what can be recycled and in whcih

bin.

10. IMPROV GAME

A game about improv.

Mood Board

Ferdinand Sinagar

@ Fidabith

ivorce partner, + e
iith Kremlin to the .

5 ko dorce partner, sope

with Kromiinto the Actic

Bloom Sloom
Hello Bella February 2018

MToWTOE s s

verrational o, e sbrse 303
Sacratv seet s e e .

7 Reasons You Should
Drink Coffee Every Day

Your Digest

12 saamoaTe o 5354 1
|
-

Maracol &
TRAVEL:
Deph1 2.4
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Sketches

Final Sketches
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Pantone Black U

C14,M0,Y0, K100

RO, GO, BO

Pantone Cool Grey U

C7,M0, Y0 K4

R 223, G236, B 243

Pantone Black U

C14,M0,¥0, K100

RO,GO, BO

Pantone Cool Grey U

C7,M0, Y0, K4

R 223, G236, B 243

Typography

>This type is used for headlines and body copy.

Avenir Book
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
Paralucent Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
Paralucent Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopgrstuvwxyz

karinschulze.com | 330.760.5023 | karin@karinschulze.com
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Creative Brief

CLIENT

For students and adults that need/want to
keep up with the world. This will help people
all over the world stay connected. Just spin the
world and pick a location, it is that easy.

OBJECTIVES AND PRIORITIES
A globe that people can spin. You can zoom,
rotate, and click on any area of the world.
(Including the oceans) and look ate what's
going on in any area of the world. It can give
you there local news, show their economy,
and more. It also provides “Fun Facts” and an
arcade for fun ways to learn. It will also give
you the option to search a place to get to a
location faster.

CALL TO ACTION
Simple, clean look so it easy to navigate for a
vast age group.

TARGET AUDIENCE

Users age 10 and up. Good for classrooms, at
home, or on the go. The whole world is in the
palm of your hands.

SITUATIONAL ANALYSIS

The app is for a wide age range. It is easy to
use. It helps you keep up with what is going on
in the world. Easy way to stay connected and

gain culture.

COMPETITORS
Google Earth
Minecraft Earth

Idle World !

3D Earth

NASA

DELIVERABLES
Presentation of app screens
Simplified brand guide
Invision example
Completed Interface

MANDATORIES
Logo
Brandguide

METRICS OF SUCCESS

Number of downloads, schools use, and company
use the app will be considered successful and will
have the potential to continue growing.
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MADRID, SPAIN

Local News

Photography Reviews
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Main Travel Menu

RATING

CATEGORY

REVIEW

Reviews

MADRID, SPAIN

Thursday

MARCH 2015

Restaurante Gabri

0.0 ¢ QW

Calle Castrojeriz 12, 28025
Madrid, Spain

Fine Dining

Lovely lunch today. Ordered the crab
cake sandwich and was pleased by the
quality of the crab cake, as well as
the nicely toasted roll, thick slices of
ripe avocado, and crisp hot bacon
which accompanied it.

40.4168° N, 3.7038° W

MADRID, SPAIN

Madrid bomb threat forces evacuation

of skyscraper houseing embassies

A Sikh pilot claims he was asked to remove his turban for manual inspection at airport
security in a move that critics are calling “racial discrimination” .

Captain Simranjeet Singh Gujral, who works for India’s national carrier Air India, was
passing through Madrid airport security when he was asked to remove his turban,
despite clearing the metal detector with no problems.

He was due to operate a flight to Delhi, reports India Today.

Manjinder Singh Sirsa, the leader of Sikh political party Shiromani Akali Dal, has
written to India’s External Affairs Minister Subrahmanyam Jaishankar about the
incident.

In a letter shared on Twitter, Mr Singh Sirsa said that Captain Singh Gujral was
“subjected to racial discrimination because of his turban”.

Being asked to remove his turban "is an offence in the eyes of a Sikh”, he said.

It demonstrated “a case of bias and racial attitude” towards Sikhs”, he added.

“The turban is the essence of a Sikh's identity and it is important to create awareness
at global level about how sensitive Sikhs are about their turban.”

Navdeep Bains's saga caused a minor diplomatic incident, prompting Canada to
complain to US officials and officials from the Trump administration to release an

apology.
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MADRID, SPAIN

Madrid is the Capital of Spain

Madrid is one of the most beautiful cities in Europe and the world. It is the center of
culture, trade and social development of Spain. The first mention of it dates back to
the 900 year of our era, and it is no surprise that for a long time of its existence the
city has experienced a lot of joyful and sad events, seen different people and
collected interesting legends and facts, which allows us to call it one of of the most
amazing places in the world.

Can you believe that Madrid is actually the best place to lay out in the sun for a nice
tan, compared to the many beaches of Europe?

With an average sunshine rate of around 250 days per year, this Spanish metropolis
hardly sees the clouds. If you're one of those people who's easily affected by the
weather, Madrid is your ideal home.With an estimated GDP of 133 billion euros,
Madrid is doing well economically. Sectors like government and technology are the
most profitable for this local economy, and service jobs are the most prominent in
Madrid.

Facts Page One
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MADRID, SPAIN

Spain has a Population of 49 Million
is the Fifth Largest in Europe

With more than three-quarter's living in urban areas. Around 6.5 million people live
in Madrid and 5.5 million in Barcelona - both cities have more inhabitantsthan . the
entire populations of Ireland or New Zealand.

As of 1 January 2019, Spain had a total population of 47,007,367, which represents
a 0.59% increase since 2018.[1] The CIA Factbook (2011) gives a racial description
of "composite of Mediterranean and Nordic types" under "ethnic groups" instead
of the usual breakdown of ethnic composition. This reflects the formation of the
modern Kingdom of Spain by the accretion of several independent Iberian realms,
like Ledn, Castile, Navarre, the Crown of Aragon, and Granada, among others.

The population of Spain doubled during the twentieth century, but the pattern of
growth was extremely uneven due to large-scale internal migration from the rural
interior to the industrial cities, a phenomenon which happened later than in other
Western European countries. No fewer than eleven of Spain's fifty provinces saw an
absolute decline in population over the century.

During the early 2000s, the mean year-on-year demographic growth set a new
record with its 2003 peak variation of 2.1%, doubling the previous record reached
back in the 1960s when a mean year-on-year growth of 1% was experienced.(8] In

2005 alone, the immigrant population of Spain increased by 700,000 people

Facts Page Two

MADRID, SPAIN

History of Chocolate in Spain

The history of chocolate in Spain is part of the culinary history of Spain as
understood since the 16th century, when the colonization of the Americas began
and the cocoa plant was discovered in regions of Mesoamerica, until the present.
After the conquest of Mexico, cocoa as a commodity travelled by boat from the port
of Nueva Espafia to the Spanish coast. The first such voyage to Europe occurred at
an unknown date in the 1520s. However it was only in the 17th century that regular
trade began from the port of Veracruz, opening a maritime trade route that would
supply the new demand from Spain, and later from other European countries.
Although chocolate wasn't immediately adopted by European societies, it
eventually made its way to becoming a high commodity. Once the Europeans
realized the societal value of chocolate, they started to incorporate it more into their
diet. From the early stages, the cocoa was sweetened with sugar cane, which the
Spanish were the first to popularise in Europe. In pre-Columbus Americachocolate
was flavored with peppers and was a mixture of both bitter and spicy flavours. This
made it an acquired taste and limited its appeal to the Spanish conquistadors, who
were soon encouraged to sweeten it with sugar brought from the Iberian

Peninsula in addition to heating it.

Facts Page Three

MADRID, SPAIN

Spain has the World's Second
most Widely-Soken Language

There are an estimated 440 million native Spanish speakers around the world,
second only to Mandarin. But while Spanish is the official language of Spain, the
regional languages of Catalan, Basque (Euskara) and Galician (Galego) all have
official status in their respective regions.

Spanish is a Romance language that originated in the Iberian Penensula and today
has over 483 million native speakers, mainly in Spain and the Americans. Itis a
global language.

Spanish is a part of the Ibero-Romance group of languages, which evolved from
several dialects. The oldest Latin texts with traces of Spanish came from mid-
northern Iberia in the 9th century. Begining in 1492, the Spanish language was taken
to the viceroyalties of the Spanish Empire, most notably to the Americans, as well as
territories in Africa, Oceania and the Philippines. In Spain and in other parts of the
Spanish-speaking world, Spanish is called not only espanol (Spanish) but also
castellano (Castillian), the language from the kingodom of Castile.

Facts Page Four
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